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New Member Appointed to Citizens’ Stamp Advisory Committee 
 
WASHINGTON — The U.S. Postal Service today announced the appointment of  Alicia Cheng, a graphic 
designer and educator, to the Citizens’ Stamp Advisory Committee (CSAC). Members are appointed to 
the committee by the postmaster general to provide expertise in business, history, science, technology, 
art, education, sports and other areas of  public interest. Working together, they make recommendations 
for future stamp subjects. 
 
Cheng is currently head of  design at the Metropolitan Museum of  Art in New York, where she leads the 
team responsible for designing exhibitions, permanent galleries and communications materials.  
 
Before that, Cheng was a co-design director at the Cooper Hewitt, Smithsonian Design Museum and later 
went on to become a founding partner of  MGMT. design, a collaborative female-owned graphic design 
studio focusing on exhibition design, museum publications, print, branding and data visualization.  
  
She currently serves as an external critic for the Master of  Fine Arts (MFA) program at the Rhode Island 
School of  Design, and has taught at Yale University, Maryland Institute College of  Art, Barnard College 
and the Cooper Union School of  Art.  
  
A keen student of  the early development of  communication and distribution systems, Cheng has 
contributed articles on Victorian photography and public service announcements to The Atlantic magazine 
and an article on the history of  the printed ballot for The New Yorker. In 2020, she published the book 
“This Is What Democracy Looked Like: A Visual History of  the Printed Ballot,” with an accompanying 
exhibition at the Cooper Union. 
  
She is a member of  the Board of  Visitors for the Temple University Rome Program and was a past board 
member of  AIGA/NY and the Fine Arts Federation, a design advocacy consortium in New York City.  
  
Cheng attended Barnard College in New York City and received an MFA in graphic design f rom Yale 
University with a focus on information design and dance notation systems. She was born in Ann Arbor, 
MI, and resides in Brooklyn NY with her husband and daughter. 
 
Submitting Stamp Suggestions 
 
Due to the time required for research and approval in the stamp selection process, ideas for stamp 
subjects should be received at least three years prior to the proposed issuance. Each submission should 
include pertinent historical information and important dates associated with the subject. Proposals must 
be in writing and submitted by U.S. Mail. No in-person appeals, phone calls or emails are accepted. Mail 
your suggestion (one topic per letter) to the address below: 
 
Stamp Development 
Attn: Citizens’ Stamp Advisory Committee 
475 L’Enfant Plaza SW, Room 3300 
Washington, DC 20260-3501 
 
Postal Products  
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Customers may purchase stamps and other philatelic products through the Postal Store at 
usps.com/shopstamps, by calling 844-737-7826, or at Post Of f ice locations nationwide. For of f icially 
licensed stamp products, shop the USPS Officially Licensed Collection on Amazon. 
 

# # # 

 
Please Note: The United States Postal Service is an independent federal establishment, mandated to be self-financing and to 
serve every American community through the affordable, reliable and secure delivery of mail and packages to 167 million 
addresses six and often seven days a week. Overseen by a bipartisan Board of Governors, the Postal Service is implementing a 
10-year transformation plan, Delivering for America, to modernize the postal network, restore long-term financial sustainability, 
dramatically improve service across all mail and shipping categories, and maintain the organization as one of America’s most 
valued and trusted brands. 

  
The Postal Service generally receives no tax dollars for operating expenses and relies on the sale of postage, products and 
services to fund its operations. 
  
For USPS media resources, including broadcast-quality video and audio and photo stills, visit the USPS Newsroom. Follow us on 
X, formerly known as Twitter; Instagram; Pinterest; Threads and LinkedIn. Subscribe to the USPS YouTube Channel and like us 
on Facebook. For more information about the Postal Service, visit usps.com and facts.usps.com. 
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